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1989-1997: THE GALPIN CONUNDRUM
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AMPS_LSM 1989:

A NEW REALITY

* What we ...
* Have in common
* Buyin common
* Consume in common
* Believe in common
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1989-1997: THE 1ST SUPERGROUPS
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2001: THE10 LSM MODEL
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2001-2008: THE 10 LSM MODEL
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2001-2008: THE 10 LSM MODEL
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SAARF UNIVERSAL LSM 1995-2015

. Hot Running Water

. Fridge/freezer

. Microwave oven

. Dishwashing Liquid

. Flush toilet in/outside house
. No domestic in household

« VCR

»  Vacuum cleaner/floor polisher
. No Cellphone in household
. 1 Cellphone in HH

» 2 Cellphone in HH

» 3+ Cellphone in HH

«  Traditional hut

. House/ Cluster/ Town House
*  Washing machine

. PC in home

. Electric stove

« TVset

*  Tumble dryer

. Home telephone

S

13

Less than 2 radio sets in household
Hi-fi/music Centre

Home Theatre System

Built-in Kitchen sink

Home security service

Deep freezer

Water in home/on plot
M-Net/DSTV subscription
Dishwasher

Air Conditioner

Swimming Pool

Electricity

Sewing machine

DVD Player

Gauteng

Western Cape

Rural outside Gauteng /W.Cape
Metropolitan Dweller

Motor Vehicle in household
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2008: THE 14 LSM MODEL
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LSM EXTENSIONS 2013
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2013-2015: THE 17 LSM MODEL
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Survey : AMPS 2015 Main Branded AB (Jan 2015-Dec 2015) ( A15AB ) (7]
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SAARF RAMS 2015
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LSM DISTRIBUTION
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2008 - 2015: Muller Cluster Model
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THE TYPICAL
Socio
ECONOMIC
SEGMENTATION
MODEL

Grade Social class
Upper middle class

Middle class
Lower middle class

WA Skilled working
class

I Working class

Non-working class

Income earner’s occupation
Higher managerial, administrative or
professional
Intermediate managerial, administrative or
professional
Supervisory or clerical and junior managerial,
administrative or professional
Skilled manual workers

Semi and unskilled manual workers

Casual or lowest grade workers, pensioners,
and others who depend on the welfare state
for their income
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AMPS LSM & ES LSM: HH DISTRIBUTION
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HH DISTRIBUTION: ES LSM vV ES SEM
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AMPS (unweighted)
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LSM 10 SEM: OPTIMAL SEGMENTS FOR IMPROVED USABILITY?
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2017 ES_SEM THE SEM DEVELOPMENT

PROCESS
(1°
A measure that depicts how 1 < E 4
yOU Iive, nOt necessarily 131 Correspon- Develop Continuum

reflective of
SA

household dence scoring

what you have ...

With flexibility to be applied
to any media and marketing
study in SA

analysis system

items
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THE 14 SEM VARIABLES...

Loroo
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Final variables:

Post Office nearby
Police station nearby

Built-in kitchen sink ‘_

- s
Home security service = Focus on structural items
Motor car
Deep freezer which is free standing ‘: Low reliance on diirables
Microwave oven =

Floor polisher or vacuum cleaner

Washing machine é= No reliance on
=
el

Floor material technology items

Water source
° =
Type of toilet &: Short and easy to use
. =
Roof material
Number of sleeping rooms|
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] . Post office nearby
=0 Police station nearby
~ 3. Builtin kitchen sink
. 4 Home security service
- Motor car
,,,;/,; 6. Deep freezer FS
— /. Microwave
C.8. Floor polisher/ Vacuum
;; 9. Washing machine
- 10.  Flooring materials

. 11. Water source

< 12.  Type of toilet

 13.  Roof material
14.  Number of ‘sleeping rooms’
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THE SEM CONTINUUM  EsvRAMS v PAMS v

TAMS %
1bo 1Hi 2Lo 2Hi 3Lo 3Hi 4lo 4Hi 5Llo 5Hi 6Lo 6Hi 7Lo 7Hi 8Lo 8Hi 9Lo 9Hi 10Lo 10Hi
| | | | | | | | | |
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| I | | | | |
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Low socio-economic living ——ee—— — — — High socio-economic living

Currently divided into ten groups, but users have the
flexibility to spread the scores in any way they wish

For example: 0-40; 41-95; 96-100
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PROPOSED SUPERGROUPS & CLUSTERS BASED ON WHERE
CHANGES IN LIFESTYLE CAN BE NOTED FROM SEGMENT
PROFILING

SEM | SEM | SEM | SEM | SEM | SEM | SEM | SEM | SEM | SEM | SEM

High| Low High|Low High|Low High|Low |High| Low |High

26- | 31- | 36- | 41- | 46- | 51- | 56- | 61- | 66- | 71- | 76-

SUPERGROUPS

31-65 66-100

CLUSTERS

i
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From Supergroups to Clusters

50 -
45 _ ﬁ
40 A
35 - 33 L
30 - / i \
L2 IE[ = = |
© 25 - -
11 I-I m
20 - 19
15 A
10
10
5 .
0 ]
Cluster Cluster Cluster Cluster Cluster
(SEM 0-15) (SEM 16-30) (SEM 31-65) (SEM 66-85) (SEM 86-100)
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SEM CLUSTERS IN MULLERSPEAK

JES: Traditional Rural
.AMPS: Traditjonal
MPS: Transitional
ES: Transitiona
Metropolitan
AMPS: Middle

% AMPS:
ES’ le

U

er Middle
& A AMPS; Elite
‘ES: Elite

ES: Upper Middle

AMPS 2015 ABRW v ES 2017 BA
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SEGMENT ON CATEGORY & PLAN ON BRAND -‘E.ug»,ggme'

AT iy

SEM 2| SEM 3 | SEM 3 |SEM 4 |SEM 4 |SEM 5| SEM 5| SEM 6 | SEM 6 | SEM 7| SEM 7 | SEM 8 | SEM 8 | SEM 9 | SEM 9
High | Low | High | Low | High | Low | High | Low | High | Low | High | Low | High | Low | High

16-20 | 21-25 | 26-30 | 31-35 | 36-40 | 41-45 | 46-50 | 51-55 | 56-60 | 61-65 | 66-70 | 71-75 | 76-80 | 81-85 | 86-90

SEM 1 /SEM 1|SEM 2 |SEM 2 |SEM 3 |SEM 3 |
Low | High | Low | High | Low | High

0-5 | 6-10 | 11-15| 16-20 | 21-25 | 26-30 | .

SEM 1|SEM 1 SEM 2 |SEM 2 |SEM 3 |SEM 3
Low | High | Low | High | Low | High

0-5 | 6-10 | 11-15| 16-20 | 21-25 | 26-30

SEM 1|SEM 1 SEM 2 |SEM 2 |SEM 3 | SEEM 3
Low | High | Low | High | Low h

0-5 | 6-10 | 11-15| 16-20 | 21-25 | 26@30




SEGMENT ON CATEGORY & PLAN ON BRAND

e

IIIIIMIWIIIMU

SEM 3 |SEM 3 |SEM 4| SEM 4 |SEM 5|SEM 5 |SEM 6 | SEM 6 | SEM 7 | SEM 7 | SEM 8 | SEM 8 | SEM 9
Low | High | Low | High | Low | High | Low | High | Low | High | Low | High | Low
21-25 | 26-30 | 31-35 | 36-40 | 41-45 | 46-50 | 51-55 | 56-60 | 61-65 | 66-70 | 71-75 | 76-80 | 81-85
I I I I I I
SEM1 SEM1 SEM 2 SEM 2 |SEM 3 |SEM 3 |! 7
Low | High | Low | High | Low | High ‘ g pe '
0-5 | 6-10 | 11-15|16-20 | 21-25 | 26-30 | . 5
I I I I I I
SEM1|SEM 1 SEM 2 SEM2 SEM 5|SEM 5 |SEM 6 | SEM 6
Low | High | Low | High Low | High | Low | High
0-5 | 6-10 | 11-15| 16-20 41-45 | 46-50 | 51-55 | 56-60
SEM 1 SEM 1 |SEM 2 |SEM 2 |SEM 3 |SEM 3 |SEM 4 |SEM 4 |SEM 5 |SEM 5 | 9¥M 6 | SEM 6
Low | High | Low | High | Low | High | Low | High | Low | High w | High
0-5 | 6-10 | 11-15| 16-20 | 21-25 | 26-30 | 31-35 | 36-40 | 41-45 | 46-50 -55 | 56-60
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HOUSE
FOR SALE

AMPS LSM To ES SEM

From House to Homes
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SEM CLUSTERS: GEO-COMMUNITY
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SEM CLUSTERS: HOME LANGUAGE

English ® Afrikaans M Indigenous

45
25
7

CLUSTER1 CLUSTER2 CLUSTER3 CLUSTER4  CLUSTERS
57 —
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SEM CLUSTERS AVG. HOUSEHOLD INCOME

R34 938
R35 000

R30 000

R25 000
R19 366

R20 000
National Average R11 076
R15 000

Monthly HH Income

R10 000 - _
R5 000 - R8 371
0 R3 918 R5 506
Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5
(0-15) (16-30) (31-65) (66-85) (86-100)

-
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SEM CLUSTERS: HOUSEHOLDS % VS. INCOME %

m HOUSEHOLDS m INCOME
34 \

28 28

35

30 26
25
20
15

10

Cluster 1 Cluster 2 VS TECH A QUARTER OF THE PEOPLE HAVE

(0-15) (16-30) (31-65) 60% OF THE MONEY
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SEM CLUSTERS: EMPLOYMENT
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SEM CLUSTERS: SOURCES OF INCOME
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SEM CLUSTERS: AVERAGE AGE

45

40

Age Years

35

30

-

National Average 36

33

33

Cluster 1 Cluster 2

(0-15)

(16-30)

]
35

Cluster 3
(31-65)

Cluster 4
(66-85)
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FUTUREFACT: PERCEPTION SOL

Standard of living compared to parents at the same age

m Don't know
" About the same
B Worse

M Better

Total SEM Cluster SEM Cluster SEM Cluster SEM Cluster SEM Cluster
1 2 3 4 5

,/7 e
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FUTUREFACT: PERCEPTION MOBILITY

Class mobility (shifts compared to parents at the same age)

M Class shift same
M Class shift
downwards

M Class shift
upwards

Total SEM Cluster SEM Cluster SEM Cluster SEM Cluster SEM Cluster
1 2 3 4 5
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Pay TV & FTH
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DStv Compact Plus

DStv Access etv

’ ” Cluster 5
Détv EasyView ‘

Cluster 1 DStv Premium



Pay TV & Streaming

l StarSat

Cluster 4
DStv Compact
OpenView HD
DStv Famil
Y Cluster 3
DStv Access
Netflix

Cluster 2 ‘
YouTube | ghowmax

DStv EasyView

Cluster 1

‘DStv Compact Plus

Cell C Black

High Explanatory Value:

DStv Premium



Branded Radio

High Explanatory Value:

Algoa FM (Radio Algoa)

Munghana Lonene FM

: =
N

Kaya FM 95.9
Heart 104.9 FM
Good Hope FM

Ligwalagwala FM

- Cluster 1

apricorn FM

Metro FM Cluster 3

~

Umhlobo Wenene FM

Motsweding FM

Ukhozi FM




No Internet

[~
IN

Ordinary cellphone

Feature phone E

Magazines & Newspapers v Digital

Newspaper: Printed

Super Group 1 t ' Super Group 3

Super Group 2

Super Group 4

High Explanatory Value:

Magazine: On device

A

Super Group S || newspaper: On device

Internet: Less Often E | Magazine: Printed |_/ mnternet: Daily

Internet: S¢ veral times weekly

Internet: Monthly
==

Internet: Once a week

Smartphone



Daily Newspaper Titles: Printed Format

High Explanatory Value:

N
n

o

Super Group 1 Super Group 5
P P Super Group 3

Newspaper: Printed @ Wagazine: On device
A A 4 A A ==
Super Group 4 =
! Super Group 2 m

Magazine: Printed Newspaper: On device
) 4

ull



Weekly Newspaper Titles: Printed Format

High Explanatory Value:

The Sunday Independent

g Volksblad (Sat)

Saturday Dispatch Post (Wed)
] Mon + Th
anga (Mon ur) The Independent on Saturday
Super Group 1 Super Group 3 Super Group 5

. Mail & Guardian (Fri)
Saturday Citizen Sunday Times Rapport (Sun)

m \ A A ‘ Weekend Post (Sat) A WE Witness
N |

Magazine.: On device

,\QD DD

Isolezwe ngeSonto (Sun) Magazine: Printed

|
Newspaper: Printed . ; Saturd? y Star
langa LangeSonto (Sun) Super Group 4 Newspaper: On device
— § WE Argus: Sat
Soccer Laduma (Wed) I% dav s
unday Sun
y Sunday World WE Argus: Sunday

Pretoria News WE

]

Son op Sondag



Magazine Titles: Printed Format

High Explanatory Value:

Longevity
Popular Mechanics
Getaway
- Financial Mail Essentials
SA Country Life
Sarie | Marie Claire SA Garden & Home
Your Famil Men's Health - : V
Super Group 1 y Fairlady

Rooi Rose Cosmopolitan
Super Group 4 Destiny Man HL
Newspaper: Printed Woman & Horre Magazine: On device
A ' Magazine: Printed | Women's Health : g
A‘ ﬁ Huisgenoot Vrouekeur

A\ o
Newspaper: On device .
Super Group 3 Super Group 5 PLap ——\\ Tojui and Leisure
Super Group 2 Food & Home Entertainin Car People Elle moaazine
g Living and Loving H & Gard Glamour
ouse araen
Bona — You

{True Love
? Kuier
! Destiny E

Drum GQ South Africa



ES & JICS: THE HuUB & DONOR MODEL

Lan LTSI

A

iab.

south africa

| PRC_PAMS

BRC_RAM

BRC_TAMS

U
qt i
"nin

MMARKETING RESEARCH
FOUNDATION

MAFS

SABC

— 28
|



