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25,000 annual sample Representative of the SA 
population 

Demographic / geographic / 
lifestyle / products & multi-

media landscape 

Cross platform / cross device 
media consumption 

Single source  
(IHS population data) SEM (segmentation model) 
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ES (unweighted) 
 

Source: ES Jan-Dec 2018 (n=25,092) Source: IHS Individual Population estimates Jun 2017  
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Household Individual 
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Jan-Dec17 95.7% 84.2% 
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Universe: Population aged 15+ 

40.1 million 

25,092 sample 
JAN-DEC 2018 

 
 

41% Metro 
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31% Rural 
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ES BRC RAM™ BRC TAMS PAMS 

41% Metro 60% Metro 44% Metro 50% Metro 

28% Urban 19% Urban 29% Urban 30% Urban 

31% Rural 21% Rural 27% Rural 20% Rural 
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Past 7 day reach trend (%) 
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R9,585 
R10,000 

TV Radio Digital Magazines Newspapers 

ES Jan-Dec 2018 (n=25,092) filtered on A1 Yesterday audience per medium 

Personal monthly income – Rand per month 
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A socio-economic measure that 
depicts how South Africans live –  
 
based on what they have access to in 
and near their homes 
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Reflective of our unequal society 
and provides a more realistic picture of 
SA 
 

Relevant and differentiating 
Meaningfully differentiates how people 
live, along a spectrum from low to high 
socio-economic living 
 

Stable. A person’s score doesn’t 
change quickly over time (focus on 
structural items and infrastructure 
elements, low reliance on durables, no 
reliance on technology items) 

Flexibility of analysis to meet target 
market requirements – output is a 
continuum from 0 to 100, therefore 
can be sliced and diced as required 

Good predictor of media and 
purchasing behaviour, and highly 
correlated to various demographics 
and attitudes 
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Fully customisable: The SEM continuum allows flexibility to group based on any combination of SEM 
scores to meet your target market requirements 
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Both of these outputs are based on equal distribution 
of scores (SEM has been validated as a good 
continuum) 
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