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CURRENT TAMS 
PANEL HEALTH 



Panel composition September 2020 (Pre-Update) 

Total panel households  3,128 (99.8%)  

Free-to-Air households  1,460 (47%) 

Pay TV households  1,669 (53%) 

Open View households        293 (9%) 

DTT households        163 (5%) 

43 households have both DStv and Open View 

19 households have both DStv and DTT  

DSTV:1541 



Weighting Efficiency 

Efficiency Indicators – Last 6 Weeks 2020 

Target 
 

70% 

Target 
 

65% 

Weekly Avg 
Week  

32 
Week  

33 
Week  

34 
Week  

35 
Week  

36 
Week  

37 

INDIVIDAL 
WEIGHTING 
EFFICIENCY 

86,1% 85,4% 84,9% 84,9% 84.6% 84.6% 

INDIVIDUAL 
MAXIMUM 
WEIGHT 

19,089 19,885 20,979 20.049 21,341 21,752 

HOUSEHOLD 
WEIGHTING 
EFFICIENCY 

69,2% 68,4% 68,2% 68,2% 68,5% 68,3% 



Panel balance 2020 week 37 
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Panel balance 2020 week 37 
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TAMS Sample Overview 
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through Covid19 

TAMS 



The situation so far…  

• Lock down hit South Africa on 26 March 2020. 

• At this stage the BRC and Nielsen agreed that first and foremost it would be a risk to both the 

fieldworkers and the households to continue with household visits.  Therefore, no household visits 

to maintain and install equipment have been conducted. 

• Nielsen globally and in South Africa implemented a “low touch” solution in ensuring that 

households stay serviced and functioning during this period.  These include the usage of: 

o couriers, telephone, video and other guidance and instructions. 

• Initially the households were hesitant to participate with this due to fear of disrupting and possibly 

damaging their own equipment and the meters. 

• This has since changed as users are getting accustomed to the process and we have seen an 

increase in functioning households. 

 

 

 

 



Panel health in the Covid19 world  

In July 2020 Robert Ruud was commissioned to conduct an independent health check on the panel 
during the Covid19 period. 

Robert’s findings: 

• The panel is smaller in size in July 2020 when compared with January 2020.  

• In the January week examined, the average number of persons on the panel was 10,727, in July 
it was down 8 percent to 9,907.  

• The decline seems to have happened in all parts of the panel - which is in fact better than an 
uneven deterioration in different target groups.  

• There is no significant increase in the standard deviation and the Panel Efficiency also stays the 
same. 

• At this point the panel is still a good currency overall for TV advertising in South Africa.  

 

 

 

 

 



Average time spent viewing for 2020  

A live COVID 19 dashboard is available on the BRC 
website: www.brcsa.org.za 



TV viewing behaviour is normalising in other parts of 
the world and the same should be happening here 

 

 

 

 



through load 
shedding and 

power outages 

TAMS 



The impact of load shedding and power outages 

● In our market we have three power issues to deal with;  

 

○ Scheduled load shedding  

○ Unplanned power outages caused by eg substation failures, unreported power downs e.g. 

in areas including townships 

○ An additional consequence of these is that people frequently switch off their equipment 

completely to protect it from power surges 

● All these result in REAL depressed viewing patterns.  

● A live load shedding dashboard is available on the BRC website: www.brcsa.org.za 

● A mnemonic is also included in TV planning software which allows users to separate HH that 

encountered more than 2 hours of power down 

 

 

 

 

 

 

http://www.brcsa.org.za/


Scheduled load shedding: Tuesday 



Scheduled load shedding : Wednesday 



Scheduled load shedding : Thursday 



TAMS 
questions from 

TAMS users 



SEM Low (SG1) Prime Time Viewing 

Total Indiv All Day SEM Low Prime Time 



TAMS Quality Controls 

● TAMS South Africa’s data is continually checked and scrutinised by both internal and external 

validators: 

● Internally in SA there is a full time team of 4 people whose role is to conduct daily quality 

control on all released data. This is against a set of NLNS global edit rules for TAMS 

● Internally globally a team of data scientists and operational leads check the data to ensure 

the panel health. 

● Externally, independent auditors such as Robert Ruud are consulted for their scrutiny of the 

data (as was the case in July 2020). 

 

 

 

 

 

 



TAMS: Depressed Intabs 

● During COVID 19, TAMS Intabs dropped from 90% to 79% at its lowest point (currently at 87% 

in week 39, and increasing).  

● Depressed Intabs mean slightly smaller samples.   

● A smaller sample does not result in lower TV ratings as the data is simply reweighted to the TV 

Universe. 

● As the panel expansion in 2018 did not produce higher TV ratings, so marginally depressed 

Intabs will not produce lower TV ratings.  

 

 

 

 

 

 

 



TAMS: Real Behavioural Changes seen in TV Ratings 

● Increased viewing due to Lockdown (children, adults, daytime viewing) 

● Supressed viewing due to no electricity 

● Programming: Cancellation of live and televised sports resulted in year on year differences in 

viewing levels 

● Greater access to broadband / data 

● More access to streaming options  

 

● Nielsen's Digital Consumer Survey (Aug 2020 field) results to be released soon. This will help us 

understand how much this change in behaviour has occurred and how it could shape the South 

African market 

 

 

 

 

 

 

 

 

 



Patterns in Europe 

 



Zero Ratings Issue 

In 2019 we started to see increasing numbers of post campaigns yielding zero rating spots 

 

This is a global TAMS phenomenon where a “long tail” develops from fragmented viewing 

 

SA TAMS panel has 11000 individuals 
50% have DStv : 5500  
If eg Men are the target group: 2250  
10% watching any TV: 225 
 

Some respondents have 120+ channels as well as OTT services as their viewing options 

 

Many channels are likely to yield zero ratings 

 

BRC is reviewing solutions proposed by NLNS to address this issue 



Case study: 

Target market sample = 159 (small target market) 

• The sample size represents the number of people available to watch TV on a specific day, 
not a specific time 

• Out of the 159 available audience, not everyone watched TV on the day   

• In fact on average the incidence for this particular target market is around 50 for the day 

• The incidence of viewing between 20:00 and 23:00 is around 52 

 
 
 

  
 

  
 

 



Case study : 

• We also need to consider the fact that 
these individuals have many channels 
available on DStv, Open View and FTA to 
watch (ie fragmentation creating a long 
tail) 
 

• The top 10 channels watched by the target 
market between 20:00 – 23:00, along 
with incidence of reporting respondents    

 

• A channel containing placed spots could 
potentially not feature in the top 10 
selection 
 

  
 

  
 

 



PAMS AS THE 
PROVIDER OF 
TAMS UNIVERSE 
ESTIMATES 



Universe Update Periods 

• After much examination of the data, it has been decided by the BRC that PAMS 2019 data will 

be used for the 2020 TV universe update. 

 

▪ October 2019 TV universe update   ES July 2018 – June 2019 

 

▪ October 2020 TV universe update PAMS 2019 

    (* effective 5 October 2020) 

 

 

 

 



Universe Update September 2020 

• On examination of the 2019 (Jan-Dec) ES data there appeared to be a contracting TV 
universe between the ES 2018 and the ES 2019 which was a concern and we did not 
believe this to reflect reality. 

• The PAMS TV universe is 10% higher than the ES. 

• We compared the ES 2019 TV universe with PAMS 2019 TV universe. 

 



What factors contribute to the differences? 

● Sample design  

○ Disproportionate vs proportional 

 

● Population estimates 

○ GTI vs IHS 

 

 

 



Disproportionate sampling 

Is proportional allocation always the best option?  

NO  

Proportional allocation is not always the optimum allocation for a survey. 

When to Use Disproportional Sampling? 

Disproportional sampling allows the researcher to give a larger representation to one or 
more subgroups to avoid underrepresentation of the said strata.  

• Smaller communities in our heterogeneous populations are better represented.  

• When designing the sample the weighting variables for each pocket has to have a big 
enough sample – if too small then there is a greater margin of error and less robust 
weighting efficiencies.  

 

 

 

 

 

 

 

 



Background to PAMS 2019 database 

● Sample design was pre-audited by Robert Ruud 

● Income is used in the sample design 

● Fieldwork is 100% forensically controlled 

● Uses currency research practices vs consumer insights practices 

 

 

 

 

 

 

 

 

 

 

 

 



Robert Ruud says…. 

“I have audited TAMS over the past few years as well as specific parts of the Establishment 

Survey in South Africa. I can confirm that the PAMS 2019 sample design as developed by 

Prof Ariane Neethling seems to be well adapted to the particular socio-economic landscape of 

the South Africa market. 

 

The innovations adopted in terms of appointing a new demographic data partner GTI to 

provide accurate population movements into metro areas, combined with the inclusion of 

income sampling and weighting should result in a well-balanced and efficient sample is in 

line with global best practice.” 

       Robert Ruud, Consultant, 3M3A 

 

 

 TAMS TECHNICAL COMMITTEE REPORT 



Using PAMS as an establishment survey source 

• Because PAMS is of an acceptable ES standard it should bring us closer to the new ES 

provider’s TV universe estimates in 2021. 

 

• This however will create a “step change” for 2020, but will pave the way for the future. 

 

• What will be achieved this way - updated TV universe estimates and more accurate 

numbers which may make the shift to a new provider in 2021 smoother. 

 

 



ES universe changes: trended 
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TAMS UNIVERSE 
ESTIMATES:  
ES 2019 vs PAMS 
2019 



Old (ES) vs New (PAMS) TV Universe 

ES TV Universe                 

Jul 18 - Jun 19

PAMS TV Universe                 

2019
Difference # Difference %

Households 14 577 947 15 876 571 1 298 624 8.91

Individuals 46 635 618 49 995 283 3 359 665 7.20



Old (ES) vs New (PAMS) TV Universe 

ES  TV Universe                 

Jul 18-Jun 19

PAMS TV Universe                 

2019
Difference # Difference %

Total Male 22 845 231 24 245 996 1 400 765 6.13

Total Female 23 790 387 25 749 286 1 958 899 8.23

Total Individuals 46 635 618 49 995 282 3 359 664 7.20

Age 04 - 06 3 093 141 3 163 803 70 662 2.28

Age 07 - 10 3 939 369 4 184 796 245 427 6.23

Age 11 - 14 3 591 978 3 952 683 360 705 10.04

Total Children 10 624 488 11 301 282 676 794 6.37

Age 15 - 24 8 426 665 8 768 365 341 700 4.05

Age 25 - 34 9 707 580 10 141 216 433 636 4.47

Age 35 - 49 9 446 367 10 334 844 888 477 9.41

Age 50 - 64 5 860 734 6 247 501 386 767 6.60

Age 65+ 2 569 784 3 202 074 632 290 24.60

Total Adults 36 011 130 38 694 000 2 682 870 7.45

Total Individuals 46 635 618 49 995 282 3 359 664 7.20



Old (ES) vs New (PAMS) TV Universe 

ES  TV Universe                 

Jul 18-Jun 19

PAMS TV Universe                 

2019
Difference # Difference %

 WC 5 648 462 6 141 344 492 882 8.73

 NC 983 918 1 011 666 27 748 2.82

 FS 2 366 218 2 436 205 69 987 2.96

 EC 5 394 853 5 195 505 -199 348 -3.70

 KZN 8 978 348 9 449 131 470 783 5.24

 MPU 3 695 326 3 977 300 281 974 7.63

 LIM 4 532 157 5 049 476 517 319 11.41

 GAU 11 822 948 13 364 327 1 541 379 13.04

 NWP 3 213 388 3 370 328 156 940 4.88

Total Individuals 46 635 618 49 995 282 3 359 664 7.20



Old (ES) vs New (PAMS) TV Universe 

ES  TV Universe                 

Jul 18-Jun 19

PAMS TV Universe                 

2019
Difference # Difference %

Metro 18 828 503 21 825 158 2 996 655 15.92

Rural 14 528 260 14 759 259 230 999 1.59

Urban 13 278 855 13 410 865 132 010 0.99

Total Individuals 46 635 618 49 995 282 3 359 664 7.20



Old (ES) vs New (PAMS) TV Universe 

ES  TV Universe                 

Jul 18-Jun 19

PAMS TV Universe                 

2019
Difference # Difference %

African Black 37 404 628 39 712 324 2 307 696 6.17

White 3 579 254 4 317 234 737 980 20.62

Indian 1 131 114 1 329 174 198 060 17.51

Coloured 4 520 622 4 636 550 115 928 2.56

Total Individuals 46 635 618 49 995 282 3 359 664 7.20



 7 460 182  
47%  8 416 389  

53% 

Total: 15 876 571 

Old (ES) vs New (PAMS) TV Universe 

 7 142 118  
49% 

 7 435 829  
51% 

Total: 14 577 947 

October 2019 September 2020 

DStv Audited 

Subscriber 

numbers March 

2020 

DStv Audited 

Subscriber 

numbers March 

2019 

TV Universe from ES Jul 2018 - Jun 2019 
TV Universe from PAMS 2019 



Old (ES) vs New (PAMS) TV Universe 

RIM Individuals Categories

Age groups 8

Kids/adults x Pay TV vs No Pay TV 4

Kids/adults x Gender 4

Kids/adults x Province 18

Kids/adults x Race 8

Kids/adults x Area 6

Kids/adults x 3 SEM Super Groups 6

Total number of categories 54

Min Factor AVG Factor 
Max 

Factor 

Efficiency 

%

1 073         5 160         25 466      82

(1 252) (4 179) (14 544) (87%) Oct 2019 

% 



Old (ES) vs New (PAMS) TV Universe 

RIM Household Categories

Province 9

Race 4

Area 3

Pay TV vs No Pay TV 2

Household Size 2

Total number of categories 20

Min Factor AVG Factor 
Max 

Factor 

Efficiency 

%

1 847         6 470         13 395      84%

(970) (5 056) (13 436) (68%) Oct 2019 

HH size PAMS universe proportions are closer 

to the proportions we currently have on the 

installed panel, compared to the ES. 



RESULTS 



Audience and AMR% for Prime Time 
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Audience and AMR% for All Day 
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Total TV current vs new ratings: All Day & Prime Time 
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SOURCE:  13 – 26 July 2020 



SABC 1 current vs new ratings: All Day & Prime Time 
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SOURCE:  13 – 26 July 2020 



SABC 2 current vs new ratings: All Day & Prime Time 
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SOURCE:  13 – 26 July 2020 



SABC 3 current vs new ratings: All Day & Prime Time 
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etv current vs new ratings: All Day & Prime Time 
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OpenView current vs new ratings: All Day & Prime Time 

1,1 

1,1 

1 

0,9 

0,9 

1,2 

1,5 

1,7 

1,2 

1,1 

1,3 

1,9 

0,7 

2,6 

3,1 

1,1 

1,3 

0,6 

1,3 

1,5 

1,1 

1,1 

1,1 

0,9 

0,9 

1,2 

1,6 

1,7 

1,2 

1,1 

1,3 

1,9 

0,7 

2,8 

3,2 

1,2 

1,2 

0,6 

1,2 

1,4 

Total individuals

Age 15+

Age 4-14

Age 15-24

Age 25-34

Age 35-49

Age 50-64

Age 65+

Women 15+

Men 15+

Housewives

White

Black

 Indian

Coloured

Adults: LSM 5-7

Adults: LSM 8-10

Supergroup Low

Supergroup Med

Supergroup High

Current

New

A
ll

 D
a
y
 

1,9 

1,9 

1,6 

1,4 

1,4 

2 

2,8 

3,5 

2 

1,9 

2,2 

4,3 

1,1 

4,8 

5,9 

1,9 

2,5 

0,9 

2,1 

3 

1,9 

2 

1,7 

1,4 

1,4 

2 

3 

3,6 

2 

2 

2,3 

4,5 

1,1 

5,1 

6 

1,9 

2,5 

0,9 

1,9 

2,9 

Total individuals

Age 15+

Age 4-14

Age 15-24

Age 25-34

Age 35-49

Age 50-64

Age 65+

Women 15+

Men 15+

Housewives

White

Black

 Indian

Coloured

Adults: LSM 5-7

Adults: LSM 8-10

Supergroup Low

Supergroup Med

Supergroup High

Current

New

P
r
im

e
 T

im
e
 

SOURCE:  13 – 26 July 2020 



DStv Commercial Total current vs new ratings: All Day & Prime Time 
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Viacom current vs new ratings: All Day & Prime Time 
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