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The approach consists of 4 parts
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2 3 Why are we here today?

2 Updq’re of our new ROAD 2.0 data
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—. I__.___| 6.244 active frames on the planning system

>8 000 frames in total on the inventory system

220 62.809 respondents interviewed, geocoded and

ROAD 20 |n routed on street links
numbers -
modelling

4.343.859 street links evaluated in new traffic
intensity model
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— 640.830 visually adjusted weighted respondents
-/— per frame per month (VAC)




ROAD2.0 in e ——

numbers — |
79.95 % of the measured population

tOta ‘ (aged 15+) of

performance

46,52 average frequency
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4.001.347.324 visually adjusted contacts (VAC)
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Hours of Training has been done — group and individual

Two different sets of software: [IMS and IDS

IMS : Over 20 hours IDS: Over 70 hours
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— hard conversations

ROTs to VACs

talk VACs THIS IS OUR -
CURRENCY

~ Inclusion of DOOH
NEERT I E R RPN

-
orne




A Gold Standard Currency 4"'66,&‘))

x: k ~ STANDARD ./ )/

Stringent international guidelines

ROAD is comparable with UK, USA, Malaysia, Japan, Sweden, Switzerland, Australia and Canada to
name but a few.

Currently the only currency that has “got it right”.

More proba ble = better able to project media metrics.




The move to attention-based metrics on OOH

potential viewability

VAC
Visibility Adjusted Contact

- attention based
easureme




OOH compared to other media types

OTS: Opportunity to See

TV, Radio, Print, Online Digital <§\
Aspiring to be here §<§
N

VAC
Visibility Adjusted Contact

OOH is the only media
type that can currently offer this

level of granularity and
refined audience figures







N
Faces: 1 /20/0/20 VAC: /60,981,816/-/60,981,816 GRP: /100.84/0.00/100.84 % C
Price: ' /793669.01/0/793669.01 ZAR

2 SR g : 4 Weeks :
Site 1D Status Type Format(h/w) lllumination Motion Spotplan Provider Street VAC Detail

JINJA
6813 | )135-L WRAP | 10.00 x 10.00 | None N - Static OUTDOOR Johannesburg
ADVERTISING

This powerful building wrap is

: 13,293,068 | 95,000.00 | Detail
situated on the...

6618 | COJ238 BBL 6.00 x 24.00 | None N - Static Frontaent Johannesburg t;:g:ztrgzi'::\aena‘? gPanel

Group
e | 1o ] ‘ i ITS TIME On M1, double-decker
6662 | ITM JOO2 BBL 5.00 x 39.00 | Hlluminated | N - Static MEDIA Johannesburg Freeway. Traffic driving...

; . OUTDOOR | - | Umlazi Mega City Mega Dome 7
6131 | ON90SS 6 BBL | 15.00 x 40.00 | llluminated | N - Static NETWORK Umlazi fcg traffic on Mongusuthu...

12,880,604 | 48,703.00 | Detail

9,243,216 | 75,000.00 | Detail

6,184,844 | 167,901.00 | Detail

puada| adey [7] ‘ suonesado yneg

7866 BBL | 4.50x18.00 | Illuminated | N - Static LEtrct Umlazi CNR Phila Ndandwe and

[~ st =i
Media Giffiths Mxenge Highway,... 3,308,484 | 52,500.00 | Detail

Facing traffic along
5089 | 5981 BBS 3.00 x 6.00 None N - Static JCDECAUX Umlazi Mangosuthu Highway to 3,085,548 2,000.00 | Detail
Umlazi... ‘

‘ Tractor N2 Highway as you exit

7889 | WC0O35A 3.00 x 12.00 | llluminated | N - Static Matroosfontein

outdoor Aircort Anproach Read 2,768,532 | 22,000.00 | Detail

Facing traffic traveling from
the Southern Suburbs...
WC 350-0 Travel West from CPT

6698 ® 3.00 x 12.00 | llluminated | N - Static AD OUTPOST | Athlone ; A
LB ‘ International Airport to...

6085 | SPEC/433/1 (i) 4.50 x 18.00 | llluminated | N - Static PRIMEDIA Durban 2,724,044 | 66,965.01 | Detail

2,254,784 | 38,600.00 | Detail

JINJA ‘ Traffic traveling from
7142 | |224-1. 4.00 x 16.00 | None N - Static OUTDOOR Athlone Somerset West, 2,111,820 | 50,000.00 | Detail
f — )] s i e
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Data of face (<) | 6131 v| (=) in campaign 23.1 - Presentation

3¢ Center map

FacelD: | 6131] Provider : |OUTDOOR NETWORK |
Site ID: | ON 9055 6|

Type: | BBL

Format (h/w) : | 75.00 x 40.00 Status: @

lllumination : ;T/luminated v Motion : | N - Static

gosuthu University
>chnology

Province : LKwaZulu-Natal \ District Municipality : | eThekwini

I
_ \
UMLAZI V \ 7/

City : |Umlazi \ District : |Umlazi

Street: |Umlazi Mega City Mega Dome fcg traffic on Mongusuthu Highway (M30, Umlazi,
4089, South Africa)

Description :

GPS latitude :

GPS longitude :

Price :

4 Weeks VAC :

-29.956202356:| °

|30.9385715781| °

7167,901.00| ZAR

6,184,844.00
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¢} Faces: VAC:-/3,126,872/-/3,126,872 GRP: /5.17/0.00/517% C

Price:  /

/10/0/10
75000/0/175000 ZAR

Face

cive |
D Site 1D

WCDO018

UDNO24

00165529-

DO1S

ON 48 S5
123 -PM
DIGITAL

REL439

Status

Type

Format
(h/w)

3.84 x12.00

5.00 x 7.00

3.00 x 4.00

3.00 x 6.00

3.00 x 6.00

3.00 x 6.00

3.00 x 4.00

4.00 x 10.00

3.00 x 6,00

4.50 x 8,00

llumination
Huminated
Illuminated
Hluminated
Illuminated
| lluminated
| Hluminated

None

luminated

Iluminated

Iluminated
-y

"qrﬂ-‘_‘

Motion

G - Digital

G - Digital
G - Digital
G - Digital
G - Digital

G - Digital

G - Digital

G - Digital

G - Digital

G - Digital

Spotplan

7-15x10%
(2]

| 7-15x10% |

(2}

| 7-15%x10% |

| 7-15x10%

| 7-15x10% |

(22

| 7-15%10% |

| 7-15x10%

(2]

' 7-15x%10% |
: JCDECAUX

(2]

7-15x10%
(2

7-15x10%

Provider

Bool Media

Adlogic

Alive

Advertising

SB Outdoor

SB Outdoor

Tractor

Qutdoor

PRIMEDIA

QUTDOOR
NETWORK

RELATIV
MEDIA :

Randburg

La Colline

Johannesburg

Germiston

Somerset West

Athlone

Ballito

Matroosfontein

Ballito

La Mercy

Street

| Corner of Jan Smuts & Bolton

Drive, Rosebank (Situated...

Cnr R44 & R304, Stellenbosch,

Western Cape (Captures...
Smit Street opp M1 N &S off

Ramps, Johannesburg,...

Van Buuren Road - Bedfordview
(This P6 high-definition...

Somerset Mall Digital - Somerset
West (This...

LOCATED ON THE M65
ENTERING THE AIRPORT FROM

1,218,948

755,276

364,076

224,732

187,712

125,372

114,840

74,668

37,152

24,096

50,000.00

35,000.00

25,000.00

25,000.00

40,000.00

Detail

Detail

Detail

Detail

Detail

Detail

Detail

Detail

Detail

Detail

Detail

suonesado yineg
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Respondent attributes

Filter template :  New template

POI categories
Search tree,.
Name
=3 ® POl eI

=2 ® Of 3
= (& Automotive, Autoservic...
@ Auto Service & Maint,,,

ficial (¢

= Automobile Dealersh...
& Motorcycle Dealershi..,

= Patrol/Gasoline Stati...
@ Truck Dealership (169)
Border Crossing (48)
= Business (66,903)

» Commercial and Civic S...

> Education Institutions (...
Enterteinment, Sport, L...
Financial Institutions (2...
Hamlet (12,320)
Hospitals (89,839)
Miscellaneous Categori...
Named Places (20,986)
Parking (1.170)

Restaurants (26,404)
Shopping centres (202,...
Transport Hubs (971)
Travel Destinations (33,...

e
-]
£
o
£
£
)
=+
=)
B
o
-
il
e
7]
e

Perimeters

» Parks and Recreation (1...

Touchpoints

~ Campaign :

v a X T O
Flltration method

0.0 - No campaign

Save template
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POI categories
.. Search tree., e & XK &= <»

Name Filtration method

= = PO« te re (€ b T 4 )}

= 2 Automotive, Autoservic..,
& Auto Service & Maint,..
& Automobile Dealersh...
& Motorcycle Dealershi...
(=) Petrol/Gasoline Statl... 1 - Absolute distance up ...
& Truck Dealership (169)

» Border Crossing (48)

) Business (66,903)
Commercial and Civic S...
Education Institutions (...
Enterteinment, Sport, L...
Financial Institutions (2...
Hamlet (12,320)
Hospitals (89,839)
Miscellaneous Categori...
Named Places (20,986)
Parking (1,170)

Parks and Recreation (1...
Restaurants (26,404)

= Shopping centres (202,...
Transport Hubs (971)
Travel Destinations (33....

o=

1 _— I
’; Lrl"onml Gaborone ’ ir
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POI categories
. Nl Search tree...
Name
2P
@ @ Official (635,0
- & Automotive, Autoservic...
@ & Auto Service & Maint...

& & Automobile Dealersh...
& & Motorcycle Dealershi...

= @ Petrol/Gasoline Stati...
= AFRICOIL (8)

BP (763)
BRENT OIL (23)
CALTEX (1,128)
ENER-GI (29)
ENGEN (1,480)
EXEL (212)
MBT PETROLEUM ...

PUMA ENERGY (12...

QUEST PETROLEU...
SASOL (382)
» SHELL (899)
SHOP-N-GO (1)
TETCO (4)
TOTAL (1,076)
» ZENEX (46)
@ & Truck Dealership (169)
@ (& Border Crossing (48)
@ & Business (66,903)
@ & Commercial and Civic S...

-

> a X € | O
Filtration method

1 - Absolute distance up ...
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Map

Map view : | New map view ~ E Operations
sy L3 el = Sci-gono g
| & Barney Simon St Discovery Centre Street view
| I Hinde S0 stivnce Eed ® View objects
museurn fow s

@ Faces clustering
o
Dolly Rathebe Rd ”va@ﬂm S!

> for filte
Johannesburg Hu Faces as points Objects suitable for filter
Family Court Centre

2 Center map

Face onentation

and - si View faces All
sy - el St
Appenins = B , 8 Mk =3 Face 1D Face
o 6813 This powerful building wrap is %
\96 \ Johannesburg

puaBay ey 7]

..-eo : 6662 On M1, double-decker Freeway.
X comm‘55'°“e' St Johannesburg

z a3 6618 Largest free-standing billboard o,
Johannesburg

WIGION 119 S4IA 30

‘ >
Fou 81 ! ] (E} < 1-3/3

&

SHERIFF E Q Johan
DHANNESBURG

= Main St
e, ©a
‘ 4,0//‘9’ ' @ ca A

Magiut

5t Alban's

Anglican Ch
! v - Anderson St
Inves Driving School =

(&l
Map data 2023 AMGIS (Ply) Lid Google  Térms of Use  Report anr Loades
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Map R

Map view : New map view ~ E

+

museurn foe oas

Dolly Rathebe Rd

Helon)! U

Street view
o ‘neroll =

A
Johannesburg A9 paces clustering

Family Court Centre

Faces as pomts
. aa SisuluRd
= -\.eﬂ“\a

= B & 1 Face onentation

\‘\6 3 .
City: Johannesburg Q&e -
=
Street:

G
=
Category: SHELL

POI S68271 - SHELL
Apend

joner St
Commissie
[ =1 ]

View POI in data grid
Fox St

SHERIFF

Johar
JOHANNESBURG Magist
Main St

o 1010001

Face ID 6813
This powerful bullding wrap Is situated on the comer of Hubert and
Johannesburg
Site iD: J135-L
4 Weeks VAC: 2 231,064
9 | Type: 10.00 x 10.00 WRAP

: Price: 95.000.00 ZAR
Owrier

inves Driving Schoot

16 - JINJA OUTDOOR ADVERTISING
Hiumination: None

Maotion: N - Static

Absolute distance up to: 120m

74 |
7
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\

Operations
2 Center map

& View objects

Objects suitable for filter

View POI  Filtered

POIL Id POL

puala adey 7|
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Map
. 8 Map view : | New map view v E ‘ - P

; -— | ¢ Center map
&+ | POI 568271 - SHELL A Steatview 5]  ® View objects

t |
“ i _ [ \“o‘“ City: Johannesburg X W Faces olustering C
| - er\n Street: " A Gy tEmmy——— :
i:;'l: AR C m-g;ly' SHELL : comm|ss§0 Faces as points Objects suitable for filter
¥ ate s =L [

Vi POI in data grid b Face orientation p»
Fox St || View POI [Filtered
o ||
SHERIFF Johannesburg 568271 SHELL
JOHANNESBURG.. Magistrate's C
Malin St

POI 1d POI

puagaj 32e4

Johannesburg

< o St Alban's
Face ID 6662
Q | . On M1, double-decker Freeway. Traffic driving from the south & Gold Ree
- ‘ Johannesburg
Inves Driving School | | Site ID: ITM J002

4 Weeks VAC: 7,301,908
Type: 39.00 x 5.00 BBL
Price: 75,000,00 ZAR
Owner: 28 - ITS TIME MEDIA
Humination: lluminated
Motion: N - Static

hstarn e

: | Abb’olut_c distance up to: !94rn

'

£ ?
-

-
=




COI"[):'"ISUH‘:

Multi-campaign

Values by a negative distribution

Calendar duration :
Date from :

Date to :

Analytic duration :
Avg. Freq:

Price :

Province
National

Regions total
Eastern Cape

Free State
Gauteng

56
30.10.2023
24.12.2023
56
1+

1587338.02 ZAR

Panel count

KwaZulu-Natal

Limpopo

Mpumalanga

North West

20

N
o

Northern Cape
Western Cape

NOOCOONOMNO O

Population total
28,110,275
28,110,275

1,717,710
1,671,318
11,898,041
3,742,769
530,981
1,850,186
1,438,181
456,392
4,804,697

Target population  Target pop. %

28,110,275
28,110,275
1,717,710
1,671,318
11,898,041
3,742,769
530,981
1,850,186
1,438,181
456,392
4,804,697

100.00
100.00
100.00
100.00
100.00
100.00
100.00
100.00
100.00
100.00
100.00

VAC
119,948,781
119,948,781

46,366
6,642,893
65,306,006
28,563,288
1,384,081
48,152
55,022

184
17,902,789

A |
=

VAC Avg
5,997,439
5,997,439
2,318
332,145
3,265,300
1,428,164
69,204
2,408
2,751
9
895,139

Reach Reach (%)

3,169,981
3,169,981
10,283
22,236
1,486,787
582,550
12,537
25,118
8,740
130
1,021,600

11.28 %
11.28%
0.60 %
1.33%
12.50 %
15.56 %
2.36%
1.36 %
0.61 %
0.03 %
21.26 %
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OMC attends the WOQO Conference in Lisbon



The “Geek” meeting

Audience Measurement




DOOH is looked at longer than static billboards

Neuroscience evaluations suggest an average exposure of 4.5 seconds to see an ad on DOOH.

USA findings are that you need 2.5 to 3 seconds to understand comms on OOH.

General agreement — we need a benchmark for how many people we need to
reach to make any impact on digital and or static OOH.

77 [\

A call for DOOH eye tracking research to be done in more
detail to fully grasp how long people interact and the
differences between DOOH and static

\\

CMM - Cross Media Measurement \
Belief that there is confusion in the market '\,
e Reach of medium vs Reach of people
 Media reach vs Advertising reach

* Visible reach vs Viewed Ad Reach

6




The WOQO Conference Highlights
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Insights Shared
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Key Area of focus:
“Sustainability is a necessity for consumers, brands & agencies alike”
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perspective too!




What can the industry look forward

Regular Annual ROAD 2.0 releases with that year’s travel data.

More accurate travel information

Software developments for both members and end users.

The launch of the next JIC.
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